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Pandemic 
disrupted 
consumer habits



Habit disruption can be 
an opportunity



What exactly is habit?

• High repetition
• Stable behavior
• Automatic execution
• Minimal thinking
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Repetition

Contextual Cues

Habit

Two essential ingredients of habit



Repetition-based 
promotion 
design



Cross-Selling Campaign

Buy three bottles of water and receive one bottle for free



Cross-Selling Campaign

Buy one bottle of water each of three visits and receive one bottle for free





Repetition

Contextual Cues

Habit

Two essential ingredients of habit



Add Contextual Triggers

• Time of the day, day of the week, etc.Time

• Where you areLocation

• Who you are withSocial context

• What happens immediately before or afterPre-/Post-Event



Add Contextual Triggers

Order from Quiznos after 3PM

Harris Teeter Cutlery in my kitchen

Analyzing and sustaining habit

After soccer practice, before picking up kids from school, etc.



Other 
considerations

Build on stable contextual triggers.

Reward small instead of big.

Easier to add onto existing habit than 
to create brand new habit



For Further Information

https://bit.ly/3b9AZuX

Connect with Yuping: 

LinkedIn:

https://www.linkedin.com/in/yupingonline/

Twitter:

https://twitter.com/PingTweets

Loyalty Science Lab: 

https://www.linkedin.com/showcase/loyalty-
science-lab

https://medium.com/@loyaltysciencelab

https://www.linkedin.com/in/yupingonline/
https://twitter.com/PingTweets
https://www.linkedin.com/showcase/loyalty-science-lab
https://medium.com/@loyaltysciencelab

